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Boating boom
blows into Bali

Raimon Land gives
King’s Cup &
yachting a major boost
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“We eventually decided to turn our sponsorship of the event into a

hospitality vehicle, whereby we could take our existing customers,

stakeholders, shareholders, directors — anyone involved in Raimon Land —

down to Phuket, entertain them and show them what Phuket is all about.”

Land started sponsoring the Samui Regatta in
2006, which Henri said has overcome a
chequered history with sponsors and
organizer to position itselfas a distinctive
island regatta.

The otherisland regatta that the
company sponsors is Phuket Race Week.
Henri says The Evason is a great hostvenue
and Image Asia has done a tremendous job of
organizing this regattaas you geta lot of bang
foryour baht, with spectacular parties held
every night during the event.

Thisyear’s Phuket King’s Cup - the
22" annual - will be held from 29 November
- 6 December and will feature 2,000 sailors
from around the world. Raimon Land has
pledged 8 million bahtin cash sponsorship a
year for the next five years (more if you
include the parties, bands, t-shirts, etc., which
theyalso sponsor).

The companyalso sponsors a Platu
series at Ocean City Marina, a series of
monthly races whereby through a point
system an overall annual winner is declared.
These Platus (designed by Bruce Farr) were
purpose-builtfor racing in the Gulf of
Thailand. As a result of Raimon Land’s
sponsorship and the hard work of Kevin
Scotta match-race type racing series has been
established, which really tests the skills and
experience of the sailors involved. Raimon
Land also supports the Royal Varuna Yacht
Club in Pattaya and the Peter Cummins
Classicithelds, which is an annual event.

Henri says Raimon
Land is happy to contribute to
the Royal Varuna Yacht Club
because havingawell-run, well-
located clubwith its historic
tie-in to the King further adds
prestige to the whole Eastern
Seaboard.

Thewhole tie-in with His Majesty has
been veryinstrumental in developing sailing.

So many kids have taken up sailing
because ifthe King (150 participated in the
Optimist fleet during the last Top of the Gulf
Regatta), and progressed from optimists to
lasers and then on to Platus.

2008 has been a tough year for
Raimon Land with the political problems and
foreign ownership debate in Thailand, but
Henri says even though Phuket has peeked
offalittle this year, Raimon Land has had a
couple of greatyears there and it will bounce
back. “The supply and demand just overshot
the equilibrium.”

“Launching the high-end Amalfiin
Phuket, Raimon Land’s firstvilla project
(near Amanpuri), wouldn’thave been
possible without having first proven we were
reputable company by sponsoring events
such as the King’s Cup. Itwould be very
difficult for a one-time developer to come in
and earn the confidence of people ready to
spend five million dollars plus on fifteen
villas,” says Henri.

Henri who grew up in the Snowy

Henri Young on the water.

Mountains of Australia describes himselfas a
fair-weather sailor, but there’s nothing fair-
weather about Raimon Land’s sponsorship
of the King’s Cup and other regattas in
Thailand.

“In reality, ifwe didn’tdo this, there
probably wouldn’t be anyone else to pick up
the slack. And in all honesty, the King's Cup
has had avaried success over the years in
attracting sponsors and keeping them.

“Ifyou do the math, and look athow
many leads we generate and sails we convert
you realize we are not getting a great return on
ourinvestmentin term of direct sales. Butwe
gain alot from the overall brand-
ingand the recognition of our
commitment to yachting (ironi-
cally, mostyachting corporate
sponsorship comes from
businesspeople in those corpora-
tions who are confirmed yachties -
notthe case with Raimon Land).”

Raimon Land also
sponsors a number of golfand
rugby tourneys, as well as a
number of cultural and social
programmes and it builds homes
forunderprivileged people, but
Henri says what makes the sailing
sponsorship so special is its interactivity. The
company can send its staff down to the
regattas, get them outon boats, let them go
sailing, let them enjoy the parties and
generally have alotof fun. “There’s no real
downside toitall,” he says. “And hopefully,
we will be instrumental in encouraging other
major sponsors to come on board and the
regatta committees can use us an example of
how corporate sponsorship can work.”

Raimon Land

Raimon Land is Thailand’s premier luxury con-
dominium developer. The award-winning company
counts multi-billion dollar Middle East property
developer IFA Hotels &Resorts and Nakheel among
its investors, and is listed on the Stock Exchange
of Thailand. The company has 12 projects in
Thailand, including The River and 185 Rajadamri
in Bangkok, Northpoint and The Lofts Southshore
in Pattaya and The Heights and Amalfi in Phuket.
Raimon Land has won awards at the Thailand
Property Show 2007 as Best Developer, Best
Property Development Website and Best Urban
Condo.

www.raimonland.com




